
 

Toyota Motor Corporation Takes a Step Into The Future  
The launch of its First Fuel-Cell Hybrid Car 

 
Vancouver, BC, March 16th, 2018– Can you imagine driving a car that doesn’t pollute the air? It sounds like 
a tale from the future. But Toyota Motor Corporation (TMC) along with its partner Krypton Technologies 
Worldwide, Inc., are bringing the future a little closer with major advancements in the world of fuel cells and 
cutting edge technology that could power the cars of tomorrow. They are doing this by filling the hydrogen 
storage tank of a fuel cell powered Toyota Camry to store the clean hydrogen fuel at the never before 
reached level of 5,000 pounds per square inch (psi). 
 
Until now, no automobile manufacturer has been able to fill a hydrogen fuel cell vehicle tank to more than 
3,600-psi. The fuel system developed for the Camry meets the challenging packaging requirements for 
hydrogen fuel cell vehicles. While increasing the travel distance with more hydrogen in the same space, the 
vehicle maintains maximum safety conditions and allows for minimal intrusion into the cargo and passenger 
areas of the Camry. The hydrogen tank is tucked up, out of the way so the Camry maintains its 7 inches of 
ground clearance. 
 
“We want our publics to know that the Camry is as an automobile for the 21st century because Toyota made 
environmental leadership a key part of its goals,” said Dr. Allen Johnson, president of TMC. With the success 
of the Camry, it made sense for TMC to adapt its hot-selling sedan sport-utility to the cutting edge world of 
energy efficient fuel cell vehicles. By filling our hydrogen tank to 5,000-psi and increasing range, it brings us 
that much closer to producing a vehicle that meets the standards of our customers. 
 
“Camry now can appeal to those consumers who believe in a greener lifestyle but still want the gadgets, 
speed and high-tech components of luxury cars,” according to Nate Duke, Chief Automobile Engineer at TMC. 
After a full charge, the Camry operates as an electric car for its first 40 miles. This design allows for 
improved range and safety of hydrogen. The ability to store large amounts of hydrogen in a small amount of 
space in a safe tank, even in the event of a collision, is what makes this technology so unique.  
 
TMC is projected to reduce the emissions of CO2 by 10 million tons and save about 1 billion gallons of 
gasoline each year through the launch of the Camry Hybrid. The company is participating in the New Yorks 
Fuel Cell Partnership, a public-private venture of automakers, energy and fuel cell technology companies, 
and government agencies working together to advance the commercialization of fuel cell-powered vehicles. 
Over the next 12 months, more than 60 fuel cell vehicles will undergo road testing in real-world driving 
conditions. The Camry is a properly designed hybrid car with no glitches. It is a car that was intended for all 
ages, demographics and classes of people hence its sleek, spacious and sustainable design. 

Toyota Motor Corporation has been a part of the cultural fabric in the U.S. and North America for 60 years, 
and is committed to advancing sustainable, next-generation mobility through our Toyota and Lexus brands. 
Toyota partners with community, civic, academic, and governmental organizations to address our society’s 
most pressing mobility challenges. We share company resources and extensive know-how to support non-
profits to help expand their ability to assist more people and more place.  
For more information please contact the Toyota Motor Corporation Public Relations Team director, Karen 
Ahiaba, tel. (778) 123 4567 or email kahiaba@ymail.com or check our website toyota.com 
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Rationale 
 
 
News Angle & News Value: Toyota Motor Corporation is launching a new type of car, which is a 
technological breakthrough because it is the first hybrid car the company is putting on the market.  
The news values that are found in this news release are timeliness, proximity, significance, unusualness, and 
newness. The news release is timely because no other automobile company has created a hybrid car, which 
gives TMC an opportunity and a greater edge over other companies to gain earned media. The news release 
will be targeted to media outlets within the cities where the hybrid car will be first released. It qualifies as 
unusual because it is the first ever fuel-cell car to be made in the world. It also qualifies as new because it is a 
recent happening, not something that happened months or years ago. 
 
Target Media: The news stories would be targeted but not limited to these three media outlets; CTV news, 
the Globe and Mail, and CBC Radio station because they are among the top media outlets in the country. 
They are significant to TMC because they are known for their trustworthiness and it would uphold the 
company’s reputation if these news outlets were the first to carry the news of the launch. 
 
Key Messages: The first two key messages were incorporated into the news release as quotes from two of 
the key players in TMC because they are written in a conversational tone and language and they reinforce 
credibility in the eyes of the media and the target audience. The third key message was added to the end of 
the news release because it is more of a combination of the aforementioned key messages and it fit perfectly 
into the closing paragraph. It does not carry any vital information, so it will not make a difference if the 
editor only glances over it.  
 
Quotes: The quotes are the company’s key messages for the Camry Hybrid. We selected the president and 
the chief automobile engineer of TMC to deliver these quotes because they are the ones who have the best 
knowledge about the new product and a quote from them will go a long way in proving that the car is worth 
the attention of the reader. 
 
 

 


